Studies have shown that consumer goodwill is often renewable without much cost.
consumers. A new concept of societal marketing is a basis for earning increased consumer goodwill and profit. Businesses measured marketing productivity on the basis of building consumer goodwill, which was not generated on the basis of short-term profits, but through planning for long-term survival. Hawking (1987) used cost-benefit analysis to examine new approaches to marketing but found that although the list of costs was easy to compile, but the traditional approach to the analysis did not account for consumer goodwill. A dynamic model was presented for allocating retail space; it incorporated the effect of consumer goodwill, which is carried over when retailers satisfy consumer preferences over time (Hawkins, 1987) .
Like a renewable natural resource, consumer goodwill can be over-exploited (Hurst, 2008) . Johannson (1994) defined the notion of 'greening businesses' in response to the governance concept of environmentally sustainable economic development and indicated that for business to seek sustainability was not only a social responsibility, but also the key to the success of operation. The International Chamber of Commerce released 16 principles in a business charter for sustainable development in 1991. Corporate commitment within the larger domain of sustainable development was a profit generator that predicted share price appreciation. According to Dow Chairman Frank Popoff, those companies that could not adapt to sustainable development might go out of business (Feltmate & Schofield,1999) . In 2005, Wal -Mart launched a global environmental sustainability program focused on three top-line goals: to be supplied with 100% renewable energy; to create zero waste; and to sell products that sustain the world's resources and environment. Dealing with organic apparel has required the company to follow a completely different business model (Speer, 2007) .
For modern business to become socially responsible and sustainable, one approach is to adopt green thinking in the operational strategies, business culture, and human resources management in order to save energy, reduce carbon emission, dispose waste and harmful materials and introduce green products (National Central University, 2009 ). The LOHAS model of the current sobering economy has demonstrated consumers' willingness to pay extra money for green labeling goods (Toane, 2009) . Some companies have profited from people wanting to do the right thing, but a lot of companies are bringing their green merchandise into comparable price points (Toane, 2009) . Healthy Beverage Company is well-known and started with a mandate for a sustainable business model and to create healthy, organic beverages, and their mission has never changed ). Companies built trust that leads to the retention of loyal customers. If they are experienced marketers, they will find new ways to think about and operational integrity (Beasty, 2007) .
Previously, businesses only paid attention to the benefit of reducing costs for each division. Modern businesses integrate logistics, sought cooperation between upper and lower stream and form a coalition of value and supply chain. Based on mutual trust between business and their suppliers a new model of collaborative planning, forecasting, replenishment (CPFR) emerged, in order to increase the level of customer services (Yeh and Lai, 2009 degradation and non-sustainable production. It is feared that these problems may ultimately lead to a fall in agricultural production and subsequent food shortages and conflicts.
In response to these concerns, so he rented 160 hectares of land from Taiwan 
A survey of Sustainable Business in Taiwan
In order to investigate whether or not the headquarters of TOAF-Park should expand the existing logistics facilities. We (1) interviewed senior staff and logistics manager within TOAF-Park and business unit managers outside the Park. (2) Questionnaires designed around a quality function deployment matrix (Lewis, 2004) , composed of eleven variable questions as qualities maintenance, service prices, distribution efficiency and safety, etc. were sent to 32 contracted farmers inside and mailed to 121 certified organic peasants outside the Park as list in Wu (2008) . A total 44 mail questionnaires were returned, rate of return was 29%. As to crave the sustainable niche in the organic agriculture market and to know the TOAF-Park strategy of logistics expanding in future. (3) As this study was the first time to investigate the Park's logistics issue, a SWOT analysis was made using the interviews data for knowing if research was feasible. The research was directed at the following questions: 1.What was the need of customers for service, quality product and features? 2. What content and levels of the logistics service of Lee Zen offered? 3. How best to deploy the logistics service? and 4. How was a Lee-Zen's sustainable business model?
Result of Analysis

Interview results:
In summary, the results of the interview of business managers and farmers both inside and outside the Park showed the following points:
Agreement to expand and change present logistics facilitate for benefit more people as community set up in future. 6. The result of T test of gender, there's a 5% chance of being wrong in rejecting the null hypothesis so that their opinions were difference for Lee Zen's dispatch and trust and honest value between male and female. But were no difference for good storage and logistics, and mutual assistance between male and female. They should be no difference for 4 factors.
Discussion
1. Lee-Zen success sustainable business model constructed on the basis of making incentives to goodwill of consumers, producers, and seller. All agricultural products from to farms be put on shelves of Lee-Zen shops must be carefully checked by inspectors to make sure there is no poisonous residue in the products. Foods stuff and other processed goods must be surely produced and distributed to ensure no chemical supplement. Articles for daily use must be no polluted or to polluted environment and retrieved. Vehicles and containers handled also to be checked in organic requirement. Even books and publishing material on shelf are restricted to spiritual rise or wisdom (TOAF, 2003) . 3. Lee-Zen success sustainable business model is compatible with western scholars' rule of mental imprints, or a successful awareness business model described by Roach (2003) , Confucian success business model (Legge, 1985) , theoretical wheel of wellness model of well-beings by Witmer, Seeney and Myers (2000) and the mental improving models constructed by Senge (Senge, 2007) . 6. This was the success case of Lee Zen corporation operated organic products by a NPO in Taiwan. We may conclude the more trust and honest value, the fast Lee Zen dispatch and the better storage and logistics and the more mutual assistance. This factor was the quantity proved Lee Zen as a sustainable business model. This study has also, through in-depth interviews with suppliers and consumers demonstrated that there is considerable solidarity, or internal marketing, among the members of the supplying organization and trust among their consumers. It is also demonstrated that, even under the current financial difficulties, organic consumers are still willing to pay premium prices for green products. In addition to operational efficiency factor, there are other several management areas that modern businesses must address properly. One of them is proper management of environmental related issues, including saving energy, and disposal of wastes and harmful materials. This is both creating sustainable profits and part of corporate social responsibility.
